VI ew Sample Marketing (Marketing Initiative: (none))
Report Profile:  www.analyticsexperts.com Date Range: Jan 01, 2008 — Mar 31, 2008

Report Type: Marketing Initiative Report
Visits from (none) Traffic
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(direct) 2,114
o,
18.47%

Percent of Total Traffic from (none) Traffic

0.52%

Conversion Rate from (none) Traffic

56.48%

Percent of Total Conversions from (none) Traffic

Landing Pages from (none) Traffic by Visits

Visits Pages/Visit Avg. Time on Site Bounce Rate

/ 738 3.33 00:03:10 35.50%
/google-analytics/setup-guide/ 252 2.31 00:02:00 64.29%
/google-analytics/knowledge-base-faq/where-to-find-urchintracker-javascript-function/ 174 1.58 00:01:02 76.44%
/google-analytics/knowledge-base-faq/ 121 3.49 00:04:19 26.45%
i/gj);jgclﬁe—::/alytics/knowledge—base—faq/excluding—hits—from—a—proxy—with—dynamic— 54 1.46 00:01:55 77.78%
/google—analytics/knowlegge—base—faq/information—about—the—utmIinker—and—the—,,utma— 47 1.49 00:00:39 87.23%
__utmb-and-__utmc-cookies/

/resources/support/ 47 2.11 00:01:02 57.45%
/google-analytics/knowledge-base-faq/how-do-i-track-forms-that-submit-to-themselves/ 38 2.16 00:01:57 73.68%
/resources/google-pagerank-check/ 29 1.41 00:01:15 82.76%
/google-analytics/knowledge-base-faq/how-can-i-track-my-rss-generated-traffic/ 25 1.44 00:02:28 76.00%

KPI Legend

Percent of Total Traffic from selected marketing initiative : Percent of total traffic from: (none)

Sources from the selected marketing initiative sorted by Visits : Top Ten sources from: (none), sorted by visits
Conversion Rate from selected marketing initiative : Conversion rate from: (none)

Percent of Total Conversions from selected marketing initiative : Percent of Total Conversions that came from: (none)

Landing Pages from the selected marketing initiative by Visits : Top Ten landing pages from: (none), sorted by visits



